International \Wheelchair
Ballroom Dance Competition
Hosted by the USA

July 25-26, 2026

Detroit Maa.ott Renaissance Center
Detroit, MI

Para Dance Sport ‘
World Champlonshlps |
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The world’s best wheelchair ballroom dancers are
coming to the United States. Over 100 athletes.
2 days. Experience dance like never before.
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Gain exposure to a global audience

The competition is livestreamed across the globe, including the
opening ceremonies, awards, interviews, and closing ceremonies.



Share your brand and mission with our global
community.

Among the many media outlets featuring Para Dance
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Partner with Champions

Meet some members of Team USA

Eve Dahl &
Ernesto Olivas

Hometown: Burlington, WI
Disability: Osteogenesis Imperfecta
(Brittle Bone Disease)

First junior Para Dancer in the USA
First junior to win silver for USA
Silver medalist at 2023 World Para
Dance Championships

Top 5 in 2024 Junior Para Dance
World Rankings

Cheryl An§elelli &
Tamerlan Gadirov

Hometown: Clinton Township, Ml
Disability: Spinal Cord Injury

First female Para Dancer in the
USA

First female to win silver for USA
Top 10 in 2024 Para Dance World
Rankings

Athletes with Disabilities Hall of
Fame inductee

Featured on GMA.com and Inside
Edition

Andrew Downs &
Aubrey Meade

Hometown: Royal Oak, Ml
Disability: Spina Bifida

» Competed in 2019 World Para
Dance Championships

* Top 30 in 2024 Para Dance World
Rankings



Lives Impacted

1.3 billion people are estimated to
experience some form of disability

2.4 billion caregivers, friends, and family

$8 trillion annual disposable income
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Why support?

Disability inclusion is not just a buzzword.

Today's consumers are more inclined to trust
and spend on brands that stand for a social
cause and practice social responsibility.

Inclusivity shows that the brand believes in
supporting communities that are often
ignored and cares about creating positive
changes in society.
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Why support?

Your commitment to this cause will directly benefit the
Reimagine Life Foundation— helping people with
disabilities reimagine life through adaptive sports and
recreational activities, research and technology

We're committed to removing barriers that prevent the
people we serve from living the life of their dreams.

Together with your support, let's reimagine what is
possible.



Additional Benefits
Logo on the 20’ x 40’ L

Benefits
nercial spot in the worldwide livestream (global audience)
‘Billboard recognition outside Detroit Metro Airport (DTW)
Logo on TEAM USA uniforms
pportunity to speak and/or share a brief company video at the Welcome event
Logo on all official volunteer shirts worn throughout the two-day competition

Awards ceremony recognition + medal presentation opportunity
Branded athlete gift distributed to all competitors (e.g., accessible backpack), extending
visibility through travel, training, and post-event use
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Logo on printed materials
Onsite activation opport
Inclusion in athlete welc
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C : ete Credential & Lanyard Sponsor
Brand presence at eye level on the lanyards worn by athletes and coaches
5ibility across the venue, livestream moments, and candid photos all weekend

Additional Benefits: o | E| T
 Logo on all printed materials, venue kiosks, and volunteer shirts
* Logo on the 20" x 40’ LED board at the two-day competit m

» Worldwide livestream: sponsor mention + opportuni Provide Ilve reads i =
» Onsite activation: produ Cdisplay tablgfang compa j  fation In welcome bags |
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Tickets:

* 8 tickets to the US Par
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clusiv Official Welcome to the USA” sponsor at the airport
The first “hello” athletes see in the U.S.: welcome banner + sponsor recognition

elcome gift for international arrivals (post-flight essentials + snack/water)
. -Brand presence in athlete communications tied to arrival logistics

. Branded photo moment at the welcome point (quick “welcome shot” for social)
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al Dance Number Sponsor o
ogo placement alongside the dance numbers displayed on the back of
participating athletes’ wheelchairs and dance partners
,ontinuous visibility throughout the two-day competition, including performances,
awards, and photo moments
« High-frequency brand impressions for spectators, judges, volunteers, and
livestream viewers
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Additional Benefits:

* Logo on the 20’ x 40’ EEB:
* Logo on printed mate

* Inclusion of proe
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Tickets:

» 2 tickets to the US Par
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vent signage at the Welcome Dinner (Friday, Jihy '
on during the Welcome Dinner program
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nclusion in traditional media + social media (pre, during, and post event)
pportunity to include company information in participant welcome bags

~

Tickets:

* 4 tickets to the Welcome Dinner (Friday, July 24 — Wintergarden, Renaissance

Center)

» 2 tickets to the US Para Dance Competition (July 2
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0go on coffee sleeves and napkins at the coffee/refreshment station

Dpportunity to include an item or company information in participant welcome bags .
Dgo on onsite sponsor slide loop (venue screens)
* Inclusion in social media (pre, during, and post event)
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Tickets:
* 2 tickets to the US Para Dance Competition (July 25,0126, 2026)
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nnted photo booth photos and the online photo gallery
hoto Experience signage recognition
go on onsite sponsor slide loop (venue screens)
* Inclusion in social media (pre, during, and post event)
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Tickets:
« 2 tickets to the US Para Dance Competition (July 25 or 26, 2026)
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Optional:
* Vendor Booth availablgi@iShe
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Logo on website + onsite sponsor slide loop
Recognition on event signage at registration

Tickets:
» 2 tickets to the Welcome Dinner (Friday, July 24 — Wintergarden Renaissance Cir.)
« 2 tickets to the US Para Dance Competition (July 25 or July 26, 2026)

| o s, o o "‘., -
§ (e AediceAraay =8

g

—
s

e -
Lo T R |G | | [
- ,l_-.,‘l_’,. ” . . ”.:.‘: - — :
» Lo CADWNgIRT e ) " o S B i

—




wl0]0 .‘ﬂ‘a,&*‘

d ),
e gl

I .

Logo d as a Starting Strong Sponsor (website + onsite sponsor‘silﬁé Ioop)-
nclusion in social media (pre, during, and post event)
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Tickets: B .| -
» 2 tickets to the US Para Dance Competition (July 25 or 26, 2026) | g |
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5 listed as a Community Sponsor (website + onsite sponéor loop) e

ets:

« 1 ticket to the US Para Dance Competition (July 25 or 26, 2026)
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endor Booth Add-On — $750

Exhibit space in the vendor area during the two-day competition
cludes one table + two chairs (electrical available upon request)

Premium Placement Upgrade — $1,000

* Preferred booth placement (limited availability)
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Want a custom activation?
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Thank You

HOW TO PARTICIPATE

Katie@Reimagine-Life.orq

313-418-5908

Click here to be a sponsor

USA Para Dance



mailto:Katie@Reimagine-Life.org
mailto:Katie@Reimagine-Life.org
mailto:Katie@Reimagine-Life.org
https://birdease.com/paradancesponsors
https://www.reimagine-life.org/paradance
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